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. Nestlé, From www.nestle.com.

. Danone, From www.danone.com/en.

. Lactalis, From www.lactalis.fr/en.

. Fonterra, From www.fonterra.com/nz/en.html.
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. FrieslandCampina, From www.frieslandcampina.com.

10. Amul, From www.amul.com.

11. Arla, From www.arla.com/.

12. ARSI EBRAT * From www.mengniuir.com o

13. Dairy Farmers of America, From www.dfamilk.com.

14. FHkFLERRHDERAR » From www.morinagamilk.co.jp °
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