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Estimated potential economic impact of technologies across sized applications in 2025, § trilion, annual
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2. Automation of knowledge work -
3. Internet of Things _
4. B —

5. Advanced robotics _

6. Autonomous and near-autonomous vehicles -

7. MNext-generation genomics -
8. Energy storage .

9. 3-D printing .

10. Advanced materials I

11. Advanced oil and gas exploration and recovery .

12. Renewable energy I

SOURCE: McKinsey Global Institute

Notes on sizing: These economic impact estimates are not comprehensive and include potential direct impact of sized applications only. They do not
represent GDP or market size (revenue), but rather economic potential, including consumer surplus. The relative sizes of technology categories shown
do not constitute a “ranking,” since our sizing is not comprehensive. We do not quantify the split or transfer of surplus among or across companies or
consumers, since this would depend on emerging competitive dynamics and business models. Moreover, the estimates are not directly additive, since
some applications and/or value drivers are overlapping across technologies. Finally, they are not fully risk- or probability-adjusted.
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From Field to Outbound Shipping
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